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“Welcome to the Richfield way, as you 
pivot your way into a new programme, 
we assure you that the Richfield MBA 
has been the best career decision path 
that you have taken by far.”

We pride ourselves in being the leading private 
higher education institution in South Africa, for the 
last 32 years we have placed major emphasis on 
ensuring quality education to all walks of students. 

We have always been highly passionate about 
digital transformation and ensuring that our 
students have a competitive edge in the job market.  
Our mission is to ensure that our qualifications are 
benchmarked against industry needs to ensure that 
we empower people of all ages and backgrounds to 
transform their lives to reach their full potential.

Accordingly, we seek to create a conducive 
environment to the educational needs of a diverse, 
multi-cultural student population. Richfield’s 
flagship Master of Business Administration (MBA) 
degree was fully accredited and launched in 2020. 
We are one of the first institutions in South Africa 
to offer a blended learning MBA with a seamless 
integration of general management disciplines and 
digital capabilities. Our professional academic staff 
and industry experts who teach in our programmes, 

excel in connecting with students and providing 
an exceptional educational experience. They are 
committed to our students’ success and dynamic 
learning experiences in and outside the classroom. 
They continuously update the curricula to ensure 
currency, relevance and applicability in today’s 
and tomorrow’s workplace. Furthermore, we offer 
our students additional support methodologies via 
mentorship programmes that promote a cohesive 
method of academic learning, and we strive to 
ensure that students are guided on attaining hard 
and soft skills that impact business and society. 

As we operate within a national landscape, where 
access, equity, quality, relevance and broad 
transformation goals have been a challenge, we 
hope that in deciding to join our Richfield MBA 
programme, you will gain, the necessary tools, 
techniques and strategies, coupled with personal 
intent, to become high-performing managers and 
emerging leaders who will support our country’s 
macro goals and corporates’ meso goals. You are 
the agents of change, and we look forward to 
welcoming you to our dynamic MBA programme 
that will catalyse the change processes. We wish 
you every success in your studies and career.

Stefan Ferreira
BCom (UP), MBA (MANCOSA),
GMP (Harvard Business School)

1   Richfield is a DHET-registered higher-education provider whose programmes have been accredited by the Council 
on Higher Education and recorded by SAQA in the National Qualifications Framework.
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“Young people must take it 
upon themselves to ensure 
that they receive the highest 
education possible so that 
they can represent us well in 
future as future leaders.” 
 – Nelson Mandela



“The MBA isn’t what it used to be. 
Over the past decade, the MBA has 
seen a dramatic evolution. This is 
especially true in an endemic world.”

At Richfield, as the new MBA kid on the block we 
are particularly attuned to the seismic shifts in 
global, regional and local landscapes and are forward 
thinking about relevance of our MBA curriculum for 
now and the future.

In pondering on the effects of COVID and the long 
effects of COVID, I am drawn to what entrepreneur 
Seth Godin said “An MBA has become a two-part 
time machine,” “First, the students are taught 
everything they need to know to manage a 
company from 1990, and second, they are taken 
out of the real world for two years while the rest of 
us race as fast as we possibly can.”

In the launching the Richfield MBA in late 2020, 
we designed a dynamic MBA curriculum that was 
relevant the times in which we live and work, 
for the seismic shifts happening in business, 
government and society and one that focussed 
not just on the fundamentals and disciplines of 
business – we wanted to have a rich MBA that was 
at the cutting edge of digital capabilities and the 
management of businesses that operates within a 
society and an evolving context that is no longer 
formulaic. 

Learning to manage a company from the 1990’s 
case studies still have universal truths but the 
formula to manage and lead in highly volatile 
and uncertain times calls for a different MBA 
curriculum – one that teaches resilience and agility 
as much as it teaches the foundations and disciples 
of business. Furthermore, with the economic 
impact of COVID and the unrests in July 2021, 
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“The Richfield MBA is agile and allows 
you as a student to craft the pace at 
which you want to progress while also 
incorporating life successfully into 
work and studies.”

For those who cannot travel to attend the face-
to-face sessions because of your geographic 
locations, online platforms allow you to plug in with 
your class cohort and for syndicate work equally 
effectively. The online and face to face components 
of the programme enhances the distance learning 
content guides designed and delivered by the 
world class faculty who engage at the intersections 
of theory and practice. Furthermore, through 
the allocation of academic and business sector 
mentors throughout the Richfield MBA journey, 
our students always have a sounding board and a 
support system to get them to the finish line.

We are also are very excited to be at the forefront 
of one of the big shifts in education, that it is no 
longer just about acquiring a MBA degree or 
having business and management knowledge;  the 
Richfield MBA unique value proposition allows 
our students to stack micro-credentials, the digital 
content is embedded in the curriculum and because 
of our long standing partnerships with   Cisco, IBM, 
Oracle and more recently Amazon Web Services, 
CIMA and Salesforce our MBA students are able 
to acquire certification for any of these badges 
at a highly discounted price. The Richfield MBA 
is truly a rich integrated tapestry of business and 
management disciplines and digital capabilities. It 
not just an assertion - our students get more than 
the MBA degree, and this positions them strongly 
in the discerning job market.

Are you ready for the Richfield MBA which is more 
than just a post-graduate degree?

Shireen Chengadu
BPEd (UDW), BEd (UKZN), MEd (UKZN), Executive 
MBA (UCT -GSB)

many organisations took a severe knock, and we 
knew that business leaders and individuals could 
not take prolonged periods of time off the fluid 
work system to attend full time or prolonged face 
to face classes. The Richfield MBA may be seen 
as intuitively ahead of its times as it was designed 
pre-COVID times but what COVID reinforced for 
us is that the world can run equally effectively 
through distance and online engagements with a 
blend of face-to-face engagements for the social 
interactions that forms the glue of student drive 
learning experiences. When the rest are running 
as fast as we possibly can in a highly volatile and 
endemic world, the Richfield MBA allows you to 
have it all by allowing students to remain fully 
present and focussed on full time work during the 
day and pursuing studies in microbursts sessions 
on weekday evenings and full day face to face 
Saturday workshops at our new mega campuses in 
Bryanston, CT, and Park Square Umhlanga. 

MESSAGE FROM 
GROUP CAO
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Dr Kiru Pillay, PhD
Strategic IT Management 900

Dr Pillay holds a PhD in Information Systems from the University of KwaZulu-Natal and is a visiting academic 
attached to the LINK Centre at the University of Witwatersrand and Wits Business School, with a primary 
responsibility for postgraduate supervision with some lecturing responsibilities. He has over 30 years of 
experience in the ICT sector, with the first 23 years of that time spent as an ICT practitioner working locally 
and globally in various roles. He has eight years of experience in an academic and research environment and 
has been based at three South African universities both on a full-time and currently on a part-time basis. Dr 
Pillay is presently in the Public Sector Department of Telecommunications and Postal Services (DTPS), where 
he is responsible for the national Cybersecurity mandate and the management of the national Computer 
Security Incident Response Team (CSIRT). He is also involved in the operationalisation of the Department’s 
Fourth Industrial Revolution (4IR) initiatives.

Dr Noluxolo Gcaza, PhD
Business Research 900

Dr Gcaza holds a Bachelor of Technology in Software Development, Master of Technology in Information 
Technology and Doctorate in Information Technology from Nelson Mandela University. From the genesis 
of her academic journey, Dr Gcaza has been captivated by the domain of cybersecurity, and she is currently 
a Research Group Leader at the CSIR, where she is responsible for the provision of strategic and technical 
leadership, including people management, business development, financial sustainability and operations 
management to research group initiatives.

Mrs Ziphozihle Zajiji
Strategic Financial Management 900

Mrs Zajiji is an ACMA, CGMA charter holder, and holds an MBA and Postgraduate Diploma in General 
Management from GIB Business School, as well as a BCom Investment Management degree from the 
University of Pretoria. She is a Certified Director through the Institute of Directors in South Africa (IoDSA) 
and is also a Finance Director at Mondelez International with13 years’ experience working in multinational 
companies in various finance roles. Mrs Zajiji is a part-time lecturer of CIMA strategy-level subjects at the 
College of Charted Accountants. She also consults and gives talks on the topic of Women in Leadership. 
She recently co-authored and published an academic paper on Invisible Gendered Dynamics in South 
African Boardrooms. Mrs Zajiji is married, a mother, and is passionate about empowering women and 
raising courageous girls.



FACULTY (CONTINUED)

1009

Ms Sarita Martin
Business Ethics & Cooperate Governance

Sarita Martin is an admitted attorney who holds various qualifications including but not limited to a B.Proc, 
LLB, MBA (GIBS), Diploma in Advanced Banking and Certificate in Compliance Management. She has attended 
the Banking Board Leadership Programme at GIBS and is an IoDSA Certified Director since 2013 as well 
as a Fellow of the Institute of Directors.  She is an executive coach as well as a non-executive coach and  
an accredited Conflict Dynamics Accredited Mediator for South Africa as well as an accredited UK Centre 
for Effective Dispute Resolution commercial mediator. She has also competed a programme on emotions 
centred coaching and conducting disciplinary enquiries remotely.
 
Sarita is currently on the core facilitator faculty of the Institute of Directors South Africa (IoDSA) since 2013 
for the and is an IoDSA Governance Specialist conducting training for directors, board evaluations, mentoring, 
coaching, facilitation and governance consulting. 
 
She has a strong passion and interest in corporate governance and enhancing individual director and Board 
performance. Having practiced as an attorney, she has also held various executive positions in the fields of 
company secretariat for large JSE Listed companies and compliance especially within the financial services 
sector since 1999 as well as Corporate Affairs and Human Resources. She has extensive experience and 
exposure in dealing with Boards of Directors.  Currently Sarita is an independent corporate governance 
consultant and serves as an independent non-executive director of various listed and non-listed entities.  She 
serves on various Audit Committee, Remuneration Committees and Social & Ethics Committees. She is also a 
local and international speaker on Corporate Governance.

Neil Govender
Strategic Leadership 900

Neil holds a Master’s in Business Administration (MBA) – GIBS (Electives: Marketing Strategy, Corp. 
Finance), is qualified in Advanced Marketing & Sales - Nestle Executive program in Switzerland, holds a 
Post Graduate (Honours) Marketing – IMM and a Bachelor of Commerce Degree (BCom) – University 
of South Africa. Neil is a curious, innovative, passionate, and resilient individual with extensive and varied 
experience within the FMCG sector, as well as a very keen ability to analyse and synthesize information, 
translating it into actionable insight that drives commercial decisions for business growth. Neil is 
currently Head: Insights, Analytics Strategy & Marketing Capabilities at Distell. As an MBA facilitator, his 
intuitive feel for the brands and trade environment, combined with a strong numerical ability, will provide 
valuable experience in teaching students the fundamentals of maintain symbiotic relationships through 
robust engagement, negotiation and persuasion, across internal senior stakeholders, external business 
partners, and multi-cultural global teams.

Prof Lyal White, PhD
International Business Strategy 900

Prof White is the founding Senior Director of the Johannesburg Business School at the University of  
Johannesburg, South Africa. He is an Associate Professor in International Business, focusing on comparative 
political economy and strategy in Africa, Asia and Latin America. Prof White is widely published in news 
media, academic journals and books, and is a regular commentator in popular media. He has worked in 
a range of sectors, covering themes from investment rationale, strategy, competitiveness, and market 
access and leadership in new and complex markets to reform, growth and development in Africa and Latin 
America. Prof White has lived and worked in South Africa, Rwanda, Argentina, Colombia, Morocco and 
the US, and is associated with several institutions across the globe. 

He is a board member and faculty member on the Global Leadership Programme with the Conscious 
Leadership Institute, the Chair of the Eye Gym advisory board, and was elected to the board of the 
Association of African Business Schools in June 2019. Prof White was previously at GIB Business School 
at the University of Pretoria, and has taught at the University of Cape Town, Universidad de Los Andes 
in Colombia, Al Akhawayn University in Morocco, Sciences Po Bordeaux, France, and the Kelly School 
of Business – Indiana University. He lectures regularly at CEDEP in Fontainebleau, France, Strathmore 
Business School in Kenya, and was a visiting scholar at the Centre for Latin American Studies (CLAS) 
at UC Berkeley in the US. Prof White is committed to purpose-driven business with a deep cultural 
understanding and impact, where the right measures of performance are key. He is of the firm belief that 
strong institutions and connectedness will harness long-term prosperity for people and organisations 
across the globe.

Ms Maggie Mojapelo
Innovative Talent Management 900

Ms Mojapelo is an MBA graduate and has also successfully completed executive leadership programmes 
with institutions such Harvard Business School, and is an executive coach, facilitator, speaker and business 
motivational speaker both locally and globally. She has more than 20 years’ experience, having held specialist and 
executive leadership positions in companies such as IBM, Avon Justine, Nedbank and Coca-Cola prior to starting 
and running her own business 11 years ago. Ms Mojapelo is a chairperson of boards and board committees, and 
founder of The HR Touch, a business management consulting company that enables businesses to achieve their 
strategies. Her business management, corporate governance and leadership experience covers a varie ty of 
companies and industries including manufacturing, property, financial services, fund management, mining, retail, 
pharmaceuticals, FMCG, motor, public sector, gaming, hospitality and ICT, among others. Ms Mojapelo is involved 
in various professional organisations such as the Institute of People Management, IoDSA, the Sirdar Governance 
Group, focusing on building governance for small businesses, and the Young Women Forum.
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Dr Sonny Ako-Nai, PhD
Strategic Operations Management 900

Dr Ako-Nai holds a Doctorate in Business Administration and an MBA from the Graduate School of Business 
and Leadership at the University of KwaZulu-Natal. He has over 20 years’ industry experience in the 
strategic use of IT in organisations, including over six years within Unilever across various African countries. 
Dr Ako-Nai is an academic and business management consultant with a focus on IT consultancy and 
advisory services who assists boards and senior management to effectively deploy and govern technology 
use in an ethical and profitable manner. As an advocate of good corporate governance, Dr Ako-Nai is a 
member of the IoDSA and a board member of an NPC where he champions good governance by enabling the 
board to better understand corporate governance principles and structures.

Dr Stephen Akandwanaho, PhD
Managing Digital Transformation 900

Dr Akandwanaho holds a BSc in Information Technology, a Master of Information Technology and a 
Doctorate in Computer Science from the University of KwaZulu-Natal and has more than 15 years of 
experience in teaching and research. He has worked in various institutions of learning and in various roles in 
academia. He served as a research director for Richfield until he was appointed its Chief Academic Officer. 
His research interests include artificial intelligence, machine learning (neural networks), global optimisation 
for combinatorial problems (evolutionary algorithms), hyper-heuristics, cybersecurity, big data analytics 
and e-learning. He serves as an editor for six international journals and as a reviewer for many reputable 
journals. Dr Akandwanaho has strong competencies and extensive experience in curriculum review and 
programme development and is widely published in academic journals.

Buyani Zwane
Strategic Marketing Management 900

Buyani Zwane is an inspirational communicator, network builder, business and leadership development 
facilitator and practitioner. He was co-owner and served as executive chairperson and director of 
FranklinCovey Southern Africa, a leadership, training and development company with a presence in 14 
Southern African countries and Indian Ocean Islands, for over 7 years and 5 years, respectively. He serves 
as independent director and Chairperson of Board of directors at GreenMatter Partnership (RF) NPC, a 
Biodiversity Human Capital Development Strategy implementing body. Since 2012 he has been a fellow of 
the Africa Leadership Initiative (ALI) and the Aspen Global Leadership Network (AGLN).

Mr Phumlani Nkontwana
Entrepreneurship & Innovation 900

Mr Nkontwana has a Bachelor of Commerce in Economics and Statistics from the University of Cape Town, 
a BCom Honours in Economics from University of South Africa and a Master of Commerce in Development 
Economics and Econometrics from the University of Johannesburg. He is currently undertaking his doctoral 
studies at the University of Stellenbosch. Mr Nkontwana has been teaching at universities of Cape Town and 
Stellenbosch for several years and has extensive experience in both academia and industry.
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The Richfield MBA 
programme is geared to 
promote independent 
thinking, self-direction 
and autonomous 
behaviour in planning 
and implementing 
desired solutions for 
organisations.



ABOUT RICHFIELD’S MBA

Introductory remarks
The Richfield MBA is a transformative programme 
that will equip you with not only business and 
leadership knowledge, but with modern IT skills 
that are aligned with the current technological 
revolution. Any manager or leader who wishes to 
remain relevant and lead in this technologically 
disruptive time will need a combination of these, 
skills and experiences. The Richfield MBA will 
accelerate your career in ways that you never 
imagined. Moreover, as a distance and online 
programme, it will enable you to balance your 
demanding career and personal commitments, and 
to develop professionally and personally. 

The journey you are considering embarking on 
has more than 30 years’ history at Richfield. As a 
Richfield alumnus, you will continue to develop and 
build your career through ongoing learning and 
engagement within the Richfield community and 
wider alumni network.

Innovative solutions for a
complex world
Your Richfield MBA will not only provide you with 
the foundations and disciplines of management 
and leadership relevant for the times in which we 
live and work, it will also enable you to contribute 
to the socio-economic and technological needs 
of society through knowledge obtained from a 
diverse and innovative curriculum underpinned by 
technology and digital disruptions. 

This information technology focus will help you 
to obtain breadth in various key 4IR technologies. 
At Richfield, we believe that a mix of technical 
experience with a managerial skillset can be your 
most significant career asset. It is not only about 
knowledge of technology, but about a wider 
understanding of the potential applications of that 
technology that drive innovation and strategy to 
make companies successful.

In Strategic Information Technology Management, 
you will learn the manager’s core strategic 
responsibilities of optimising technology for 
problem-solving and decision-making. You will 
understand the emerging technological issues 
facing managers, the value to organisations of 
big data and the internet of Things, as well as 
the utilisation of IT tools to design operational, 
managerial and strategic systems. In Managing 
Digital Transformation, you will understand the 
impact of 5G networks on global business practices, 
cloud computing for business and the leveraging of 
modern IT platforms in a digital economy. 

As a Richfield MBA student, you will be exposed 
to artificial intelligence and machine learning 
through an emerging and disruptive technologies 
module that prepares students for the future of 
work. Emerging artificial intelligence techniques, 
robotics and the most cutting-edge innovations 
are integrated and examined to allow you to 
understand how companies are designing their 
internal processes in the face of today’s rapid 
technological change and disruption. Moreover, 
the Automations and Robotics that are integrated 
into the Richfield MBA will prepare you to 
manage global teams that require the integration 
and collaboration between people and the new 
technologies, in order to make a real impact on 
business and society.

“As you consider embarking on this 
exciting journey, know that the 
Richfield MBA will provide you with 
highly sought-after credentials 
in terms of advanced skills and 
knowledge. This will set you apart 
and make you succeed in the current 
business management, leadership 
and technological landscapes.”

15 16

“Through its technological focus, which is the 
differentiating factor for this MBA programme, 
society and the economy will benefit from the 
innovative and creative thinking of managers 

and leaders who will be technologically 
aligned and entrepreneurially inspired to 

create value and drive exponential growth.”
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At Richfield, belonging starts 
with creating a welcoming, 
inclusive learning environment 
whether in person or online. That 
welcome extends to encouraging 
students to follow their own 
path as well as celebrating the 
diversity we see in the Richfield 
family and all around us. 

WHAT YOU CAN EXPECT AFTER
COMPLETION OF THE RICHFIELD MBA?

Make autonomous ethical and professional 
decisions in business environments that 
critically contribute to the development of 
ethical standards in organisations and the 
business domain.

01 Design, select and apply appropriate, 
innovative and creative strategies for 
solving complex problems and achieving 
organisational goals and objectives.

02

Analyse complex data and conduct 
comprehensive reviews of leading and 
current research in the areas of finance, 
marketing, human capital, and technology 
to produce significant insights.

03

Integrate specialist knowledge and apply 
strategic management and entrepreneurial 
skills at middle and senior management 
levels in changing business environments.

04

Process and manage information, design 
and implement strategy, and conduct a 
comprehensive review of leading and 
current research to produce insights in your 
area of specialisation.

Operate effectively in cross-cultural 
settings, make interventions at an 
appropriate level and address intended 
and unintended consequences in a global 
environment.

05 06

Undertake analytical, critical and innovative 
thinking, and make decisions based on 
complex business problems.

07 08

Have the capacity to engage in self-
reflection, sustain independent learning and 
interact effectively within an organisation’s 
enhanced learning environment.

Operate independently in terms of 
responsibility, accountability, leadership, 
initiating processes and the implementing 
of systems to ensure effective resource 
management and governance practices in 
the business domain.

09 10

Work effectively and collaboratively in 
functional teams to solve complex business 
problems.

11

Design, select and apply creative methods, 
leverage the latest technologies and solve 
complex problems to achieve competitive 
advantage in the business domain and 
changing digital environment.

The Richfield MBA programme will ensure applicants achieve the following attributes, which are 
aligned to the South African Qualifications Authority (SAQA) Level Descriptors at NQF Level 9:



LEARNING FORMATS

“The Richfield MBA programme will be offered via 
the distance learning mode, which allows you to 
plan and customise your course load around your 
work demands, so that your MBA studies do not 
interrupt your full-time employment.”

The hybrid delivery programme will offer two evening online 
sessions per module in which students will engage synchronously 
with lecturers. This is complemented by three Saturday face-to-face 
workshops for each of the three modules per semester in which 
you will meet and build relationships with other students and your 
world-class faculty. Your learning journey will be strengthened by first 
engaging with and mastering your course material at your own pace, 
followed by the online and face-to-face sessions in which the faculty 
will encourage Socratic debate through case teaching, nurture an 
appreciation of multi perspectives in the class and group projects, and 
utilise creative and innovative thinking to solve complex and ambiguous 
problems under resource-constrained conditions. 

In addition to your formal curriculum and dynamic lecturers, your 
academic rigour and business and management skills will be enhanced 
by frequent engagement with your academic and industry mentors, 
distinguished guest speakers and exposure to several online skills 
sessions. You will utilise modern enterprise video communications 
such as Zoom, Microsoft Teams or Google Meet as well as online 
discussion boards which allow you to interact and develop your 
management and strategy skills in a virtual classroom. The course 
materials, such as syllabus, notes, digital libraries and assignments, will 
be accessible through MOODLE, which is the learner management 
platform used for communication.

19

The Richfield MBA programme will be offered via 
the distance learning mode, which allows you to 
plan and customise your course load around your 
work demands, so that your MBA studies do not 
interrupt your full-time employment.

Free Knowledge Vault Access:
Richfield subscribes to various resources such as electronic 
journals (e-journals), electronic case studies (e-cases), electronic 
books (e-books), electronic magazines (e-magazines) and electronic 
newspapers (e-newspapers) from leading publishers such as Elsevier 
(Science Direct), Emerald Publishing, Springer Nature, and the 
PressReader. MBA students will benefit immensely from all these 
resources throughout their programme.

20
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Managing Digital Transformation 900 X Y 9 15

Strategic Financial Management 900 X Y 9 15

Strategic Marketing Management 900 X Y 9 15

Innovative Talent Management 900 X Y 9 15

Strategic Information Technology 
Management 900

X Y 9 15

Strategic Leadership 900 X Y 9 15

Business Research 900 X Y 9 15

International Business Strategy 900 X Y 9 15

Entrepreneurship and Innovation 900 X N X 9 15

Business Ethics and Corporate 
Governance 900

X N X 9 15

Strategic Operations Management 900 X N X 9 15

Dissertation (Mini) X Y 9 45

International Study X N
Non-credit 

bearing
Non-credit 

bearing

Emerging and Disruptive Technologies X N
Non-credit 

bearing
Non-credit 

bearing

IT Bootcamps for Badges & 
Certifications (AWS, CISCO, IBM, 
Salesforce, Oracle, CIMA)

X N
Non-credit 

bearing
Non-credit 

bearing

CURRICULUM AND RULES OF COMBINATION

22

There are eight compulsory modules, three electives, and two optional modules: 

•  You will be required to choose only one (1) elective module
•  There is a compulsory mini dissertation
•   You can also elect to undertake the International Study module and select pods  

within the non-credit Emerging and Disruptive Technologies bearing 

Richfield 
MBA Modules

Richfield subscribes to various resources such as electronic journals (e-journals), electronic case 
studies (e-cases), electronic books (e-books), electronic magazines (e-magazines) and electronic 
newspapers (e-newspapers) from leading publishers such as Elsevier (Science Direct), Emerald 
Publishing, Springer Nature, and Press reader. MBA students will benefit immensely from these 
resources throughout their student course programme.
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INDUSTRY BADGES NOW
INCLUDED IN CURRICULUM

IBM Courses

Artificial Intelligence

In this course, you will learn what AI is, 
explore use cases and applications of AI, 
understand AI concepts and terms like 
machine learning, deep learning and neural 
networks. You will be exposed to various 
issues and concerns surrounding AI such 
as ethics and bias, and jobs, and get advice 
from experts about learning and starting a 
career in AI. The course does not require any 
programming or computer science expertise 
and is designed to introduce the basics of 
AI to anyone whether you have a technical 
background or not.

Data Science

In this course, you will learn what data 
science is, the various activities of a data 
scientist’s job, and the methodology to think 
and work like a data scientist. You will also 
develop hands-on skills using the tools, 
languages, and libraries used by professional 
data scientists. The course includes 
importing and cleaning data sets, analysing 
and visualising data, building and evaluating 
machine learning models and pipelines. 

Cyber Security

Cyber security is everyone’s business.  
Cyber security skills are required across every 
industry segment, government organisation and 
other institutions. IBM Security offers hands-on 
access to leading enterprise security solutions 
for the purpose of learning and developing highly 
sought-after cyber security skills.

Quantum Computing

Over 50 years of advances in mathematics, 
materials science and computer science have 
transformed quantum computing from theory 
to reality. Today, real quantum computers can be 
accessed through the cloud, and many thousands 
of people have used them to learn, conduct 
research and tackle new problems.

Quantum computing could one day provide 
breakthroughs in many disciplines, including 
materials and drug discovery, the optimisation 
of complex systems, and AI. But to realise those 
breakthroughs and to make quantum computers 
widely useable and accessible, we need to reimagine 
information processing and the machines that do 
it. This course gives students exposure to quantum 
computing for business and science. 

AWS courses

Cloud Computing Foundations

This course gives you the foundational cloud 
computing skills that are crucial in enabling you 
to be on the cutting-edge of cloud technology 
and at the forefront of cloud innovation. As 
businesses embrace cloud technology, you 
will be able to help organisations transform at 
a rapid pace, especially in today’s escalating 
digital transformation.

Data Analytics

This is a foundational course. The course helps 
learners develop skills with AWS services 
that are critical for conducting an analysis of 
big data problems. The course consists of a 
series of labs that you can integrate with your 
existing courses on data mining, data analysis, 
or data science.

CIMA courses

Robotics Process Automation 
Fundamentals for Accounting and 
Finance Professionals Certificate

This course will focus on robotic process 
automation benefits and how the use of 
software robots can enable your business or 
clients to become more competitive and agile.

Robotics Process Automation
Strategy for Business Leaders 
Certificate

In this course, you will learn how RPA is 
transforming businesses and understand 
how RPA provides a significant competitive 
advantage. Also, you will learn key considerations 
and steps needed to begin building your RPA 
strategy, including how to address the cultural 
shift needed to overcome the “fear of robots” 
and the critical role human intelligence plays to 
ensure a successful strategy.

Microsoft Power BI

Microsoft has quietly been turbocharging Excel 
by integrating industrial-strength business 
intelligence and reporting engines into it.



25 26

ADVANTAGES OF THE BADGES FOR RICHFIELD STUDENTS

1 2

Courses from these industry-leading 
organisations are integrated into the 
Richfield curriculum, meaning students are 

exposed to more than an ordinary degree, 
Diploma or Higher Certificate, which helps 

them tap into their creative thinking and 
expand on what is being taught to them in 

more innovative ways.

A Richfield education offers all students 
who choose to study any one of our IT 
courses, with the opportunity to receive 

badges and certification from IBM, AWS, 
CISCO, Oracle and CIMA – which are some 

of the world’s leading organisations.

“At Richfield, we do not just offer certification 
at the end of your studies for your qualification, 

but we offer an educational experience that is 
more than just a degree – you get the digital 

edge that most of your counterparts at public 
or private institutions do not access as part of 

their formal curriculum.” 

3 4

These courses also foster a mindset of 
independence and solutions-driven thinking, 
through research and the application of 

real-life scenarios that provide students 
with an in-depth understanding of the real 
world of IT.

The badges and certification, together 
with a world-class Richfield qualification, 
makes our students more employable and 

differentiates them from every other job 
seeker in the market.

4 5

This partnership bridges the skills gap 
between academia and the IT industry, as 
students have the opportunity to enter 

the job market with confidence, and highly 
sought-after CVs that are decorated 
with all the industry-specific badges and 

certification.

The badges come at no extra cost to our 
students. Once students are certified, 
they are added onto relevant databases, 

benefiting from embedded job postings and 
connections to hiring employers.



CORE MBA MODULES
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Managing Digital Transformation
The purpose of this module is to equip you with the ability to analyse and understand the dynamic and 
transformative nature of digital technology as it increasingly shifts to be the enabler of fundamental 
innovation and disruption.

You will gain insights and in-depth knowledge on digitalisation as well as 4IR, and will learn how to use data 
and innovative technologies to create value, drive revenue and achieve efficiency.

Strategic Financial Management
Less functional approaches to management have had a big impact on control systems and have left the 
traditional accounting model looking inappropriate and even misleading.

This module brings together financial and strategic management, and synthesises the financial criteria 
for all management decision-making, while reconceptualising the role of accountancy in a new dynamic 
world. With this module, you will gain the necessary advanced skills to apply financial principles relevant to 
strategic management in various organisational contexts.

Strategic Information Technology Management
This module examines the technical and managerial challenges presented by emerging and evolving 
technologies. Consideration is given to the forces affecting the nature and rate of technological 
innovation and the managerial options available to both established and entrepreneurial organisations.

 In doing so, the module examines both internal and external sources of innovation as well as the appropriate 
strategies and processes for capitalising on them. You gain advanced knowledge and expertise in analytical 
problem-solving and will be able to add immense value to your organisation through the strategic 
application and management of information and technology.

Business Research
Managers and leaders need to understand how to resolve management and leadership challenges by 
conducting research in a systematic way, so that the solutions are empirically sound, valid and reliable. 
This module provides you with advanced knowledge in conducting research in various business contexts.

Strategic Leadership
It is important that managers and leaders understand and appreciate how to craft, execute and align business 
strategies. Through this module, you will explore, examine and evaluate the latest thinking in leadership 
theory and contemporary practices at work in organisations throughout the world. You will examine emerging 
topics, including emotional intelligence, leadership vision and courage, leadership of virtual teams and open 
innovation, and connect these to actual leadership decisions.

In addition to gaining tools and a mindset that enable you to work effectively in the challenging and rewarding 
environment in which senior executives lead, you will be able to explore the complexity of strategic leadership.

International Business Strategy
This module analyses how multinational enterprises develop and leverage their capabilities and 
competencies to create competitive advantages in international markets. A key purpose of this module is 
to understand how managers design and implement international business strategies.

The motivations for international expansion are critically examined with a particular emphasis on the 
need to understand the unique characteristics of emerging and transition economies. Interactions 
between contextual elements and the management of an international enterprise will be studied from 
both theoretical and practical perspectives.

Strategic Marketing Management
In current times, managers and leaders need to appreciate the need to adopt a systematic approach to 
marketing and a value-based framework for developing viable market offerings. This module examines the 
development and implementation of marketing strategies by providing frameworks from which to identify 
and evaluate strategic options.

Innovative Talent Management
This module provides a critical overview of key concepts and principles in leadership, organisational 
development, and strategic talent management in the context of building and leading a high-performance 
organisation. The focus is on managing people as the most important assets to create competitive 
differentiation for organisations facing intense.



ELECTIVE MODULES (CHOOSE ONE ONLY)
Credit bearing and compulsory to obtain qualification.
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Strategic Operations Management
The purpose of this module is to provide you with reflective knowledge and expertise in various aspects 
of operations management. You will gain a deeper understanding of the importance of the operation 
function in the success of organisations.

The module enables you to examine the strategic application of operations management in manufacturing 
and service settings in both private and public sectors. You will be exposed to various technologies and 
systems for the optimisation of organisational operations.

Business Ethics and Corporate Governance
The recent national and international ethical scandals and political turmoil make it imperative for 
managers and leaders to understand the importance of business ethics and corporate governance. This 
module examines the roles of boards, corporate management, and employees in various governance 
structures, as well as the ethical principles and the moral and ethical problems that arise in a business 
environment.

Students may also choose from a list of executive education programmes which are customised for MBA 
students including the relevant assessments and duration.

Entrepreneurship and Innovation
Contemporary managers and leaders need to have a foundation of ideas and understandings designed to 
shape their thinking and behaviour in order to appreciate the role of innovation and entrepreneurship in 
modern economies, and to understand their own abilities in this regard.

Innovation and entrepreneurship are largely indivisible elements and cannot be fully understood if studied 
separately, hence the integration in this module. 

The module also focuses on the skills necessary for the planning, development and launch of entrepreneurial 
and innovative ventures.

OPTIONAL MODULES
Non-credit bearing.

Emerging and Disruptive Technologies
This module introduces you to a range of new technologies including robotics and autonomous systems. 
You will gain an understanding of how emerging and disruptive technologies as well as new business 
models must be embraced to be more productive and agile in the current technological revolution.

In this module, you will also consider the societal impacts of advanced technologies and how to manage 
them. The module will encourage you to critically analyse business models from a technological 
perspective and enable you integrate appropriate new technologies in your own field of expertise. 
Students will also have access to Information Technology certifications and badges in several courses 
from IBM, Amazon Web Services Academy, Salesforce, CIMA and CISCO.

International Study
Many modern economic, social, political, and environmental problems transcend national boundaries and 
demand global solutions, and you will need to understand the interconnectedness of people and cultures, 
and your worldview in relation to that of others.

This module enables you to examine multiple facets of other cultures and global society. You will obtain 
essential tools that will help you to live an ethical, meaningful and productive life in the global society of the 
21st century.

Curriculum details:

Eight compulsory modules
8

Two optional modules
2

Three electives - choose only one
3

Compulsory research dissertation
1



THE PROGRAMME 
ASSESSMENT STRUCTURE
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The Admissions Committee, comprising of the members of the 
Group Academic Committee Registrar who will review completed 
applications in a holistic manner. You may be invited for a telephon-
ic interview before a final decision is reached.

Assignments
•   Assignments will include, among others, case 

studies, scenarios, presentations and group 
discussions.

Written examinations
•  Written examinations will require the integration 

of information from the various areas of the 
course content.

The total number of assessments for 
modules at NQF Level 9 are the following:

The final mark (100%) will be made up of:

40%
Assignments

(individual 
and syndicate) 

60%
Written 

examination

2
Assignments

1
Examination

MBA APPLICATION
AND REGISTRATION

The Admissions Committee, comprised of Group 
Chief Academic Officer, Group Chief Academic 
Registrar, Director: Group Academic Administration 
and Deans will review complete applications in a 
holistic manner. You may be invited for an online 
interview before a final decision is reached.

You will require:
  An online application form

  A R500 non-refundable deposit

  A completed battery of assessments

   An Honours degree or NQF 8 Bachelor’s degree 
 Possession of a relevant Honours degree or a 

postgraduate diploma or a cognate Bachelor’s 
degree at an NQF level 8 from an accredited higher 

education institution as per the Higher Education 
Qualifications Sub-Framework.

   Three years’ work-related experience 
At least three years’ work-related experience or to 

be currently serving in management or a leadership 
position in an organisation. 

On receipt of a letter of acceptance, you will be required to pay a 
deposit of R3 500 which secures your seat and will be offset against 
your first fee payment. First semester commences 14 February 2022. 
Orientation is on 26 February 2022.

Application cycle is now open. 
Students are admitted on a rolling admissions basis. 
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ARTICULATION

Vertical articulation
This qualification provides access to a cognate Doctoral degree at NQF level 10. Successful graduates of 
Richfield’s Postgraduate Diploma will be allowed to articulate to the MBA programme if they satisfy all the 
other entry criteria. Upon successful completion of the MBA programme, graduates can articulate into a 
professional doctorate in business administration or doctorate in business leadership (DBA/DBL), or a PhD 
at any recognised national or international university, such as:

•  Doctor of Administration
•   Doctor of Administration in Public Administration
•  Doctor of Administration in Public Management

Horizontal and diagonal articulation
This programme offers horizontal and diagonal articulation to any other cognate qualification at the same 
NQF Level 9:

These include, but are not limited to:
•  Master of Administration
•   Master of Administration in Public Administration
•  Master of Administration in Public Management
•   Master of Administration in Labour Relations Management
•   Master of Administration in Human Resources Management

Tuition fees
If you wish to join the inaugural Richfield alumni-only 
MBA cohort, please contact your MBA Administration 
or MBA Director to learn about the fees.

MBA RECOGNITION
OF PRIOR LEARNING

Applicants who wish to be admitted 
to the Professional MBA programme 
through RPL are required to submit a 
portfolio of evidence comprising the 
following:

A detailed CV specifying
work-related experience.

Formal and informal
learning experiences.

Testimonials from line 
managers (Three testimonials).

Results from battery
assessment.

Interviews with the MBA
admission and academic team.

Comprehensive
work records.

CLICK HERE TO VIEW OUR 
TIMETABLE AND ACADEMIC 
CALENDAR.

https://www.richfield.ac.za/mba/


Stay up to date with the Richfield team on our social media

ShareCall:  0861 321 321

info@richfield.ac.za

richfield.ac.za

CONTACT INSTRUCTIONS

If you have any queries relating to your programme, your first point of contact should be the programme 
administration who looks after MBA programme administration. Incoming students are provided with an 
official student e-mail account and once your registration is completed, all official communications will be sent 
to this account.

In the event of an emergency, please use any of the contact details provided.
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GROUP CAO
shireen.chengadu@growth-ten.com

CHIEF ACADEMIC REGISTRAR
Muni.kooblal@growth-ten.com
082 786 6430

DIRECTOR, GROUP ACADEMIC 
ADMINISTRATION
stephen.akandwanaho@growth-ten.com
083 607 9914

CEO AND GCAO ASSISTANT
wendyc@richfield.ac.za
082 552 9774

MBA DIRECTORS
ravikas@richfield.ac.za
082 774 9543

MBA ADMINISTRATOR
Richfield MBA:
MBAManager@richfield.ac.za

Key Contacts

MBA MANAGER
TrushaS@richfield.ac.za

InstagramWhatsApp Twitter Facebook Linkedin

https://www.instagram.com/thisisrichfield/
https://wa.me/27823321321?text=Hi
https://twitter.com/thisisrichfield
https://web.facebook.com/thisisrichfield/?_rdc=1&_rdr
https://www.linkedin.com/school/richfieldeducation/


Richfield Head Office:  
Corporate Office, 2nd Floor 
19 Crewkerne Place Office Park 
Cnr Keynsham & Umhlanga Rocks Drive,  
Umhlanga, 4320

Richfield Graduate Institute of Technology (Pty)Ltd, is registered with the Department of Higher Education & Training as a Private Higher 

Education Institution under the Higher Education Act, 1997, Registration Certificate No. 2000/HE07/008 & as a Private Further Education 

College under the Further Education & Training Act, 2006, Registration Certificate No. 2008/FE07/050.


