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Message from Group CEO

“The power of education
extends beyond the
development of skills
we need for economic
success. It can contribute
to nation-building
and reconciliation.”
~ Nelson Mandela

Welcome to Richfield and more specifically
to the MBA programme. Richfield, a leading
larger private higher education institution1
in South Africa, has a rich history, spanning
almost 30 years, in the provision of education
and training. Throughout Richfield’s existence,
technology has been at the centre of the
development of our curriculum as has been the
use of the latest tools and platforms to support
our contact and distance-learning students.
Since its inception, Richfield has primarily
offered undergraduate programmes in various
fields – among them, commerce, IT and Public
Management. In time we will expand our
offerings to include a suite of business related
postgraduate programmes as well as customised
and open management and executivedevelopment programmes.
Richfield’s inclusive approach provides exciting
educational opportunities for students from
all backgrounds and locations. We offer many
different major courses of study that prepare
students for success in the real and dynamic world.
Our academic staff are dedicated professionals
who, through their academic gravitas and
practitioner experience excel in connecting
with students and providing an exceptional
educational experience.
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At Richfield, students are not only exposed to the
latest academic content in the classroom but also
benefit from the many opportunities that allow
for real-world application while still studying.
Richfield caters for a diverse range of businessrelated qualifications and professions and we pride
ourselves on our diverse nature and character.
We therefore cover business, government
and societal intersectionality, as there is an
interdependency among these core institutions
in ensuring the ultimate success of the country,
its businesses and individuals. Our responsiveness
in reviewing our curricula ensures that we remain
relevant in a rapidly changing environment with
much of this change being driven by the increased
use of technology through digitalisation. At the
same time, our curriculum also allows students
to retain a connection with broader societal needs.
Thus, in all our academic endeavours
we are constantly reminded of the words
of Nelson Mandela. We wish you every
success in your studies and career.
Stefan Ferreira
B.Com (UP), MBA (Mancosa),
GMP (Harvard Business School).

 ichfield is a DHET-registered higher-education provider whose programmes have been accredited by the Council
R
on Higher Education and recorded by SAQA in the National Qualifications Framework.
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Message from Group CAO

Welcome back to your alma mater.
Richfield is a quality centre of teaching, learning,
and relevant research that aims to assist you in
realising your full potential through an experience
that is truly transformational. With our holistic
personal and professional approach, we are
committed to helping you put the knowledge
and skills you gain into immediate practice.
Congratulations on being invited to join
the Richfield MBA. This MBA is a dynamic,
forward-thinking, responsive, and relevant
qualification that has an international, regional,
and local outlook that will prepare you for
a management role in a fast changing and
disruptive business landscape.
Professor Klaus Schwab, said in Davos in 2019,
“This fourth wave of globalisation needs to be
human-centred, inclusive, and sustainable. We are
entering a period of profound global instability
brought on by the technological disruption of the
Fourth Industrial Revolution and the realignment
of geo-economics and geopolitical forces”. The key
themes of his message will be reinforced in your
MBA learning journey through a combination
of management and digitally rich content
and experiences.
In our MBA programme, enriched by its focus
on technology, you will be exposed to real-world
challenges in the foundations and disciplines of
management. Our MBA will equip managers and
emerging leaders with the cutting-edge curriculum,
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tools, techniques, strategies to remain robust
and relevant in this digital and disruptive era.
As you progress in the programme, you will learn
through engagement with the course content,
carefully crafted learning processes and robust
engagements with world-class lecturers, industry
experts, classmates and group members.
As this is a distance-education and technologically
enriched MBA, you will be able to set your own pace
and manage your work and personal commitments
to blend in with your studies. Your learning will
be enhanced by online multimedia platforms and
face-to-face classroom workshops in each semester.
Your compulsory assessments will draw on current
macro- and meso-management challenges and will
be designed to develop a solution mindset, one that
specifically looks at challenges and opportunities in
the context of management and digital disruptions.

“You will be exposed to realworld challenges in the
foundations and disciplines
of management enriched
by a focus on technology.”

Digital disruptions have a transversal and integrated
impact across all areas of business operations.
The Richfield MBA therefore has relevance and
appeal for all managers, irrespective of their
functional roles in business.
In understanding the cutting-edge developments
in technology, any manager in HR, Operations,
Finance, Marketing or Sales, in any sector,
is able to draw on relevant emerging-technology
disruption tools to craft an integrated, creative,
and innovative response to present and future
business challenges and opportunities.
You are the one who has the opportunity part
of the first cohort in Richfield’s MBA. Through
this life-changing experience you will gain the
advantage to craft your own career growth
and become one of those who lead us into
a better adjusted and inclusive future.
Shireen Chengadu
B.Ped (UDW), B.Ed. (UKZN), M.Ed. (UKZN),
Executive MBA (UCT).

You will learn through engagement with the course
content, carefully crafted learning processes and
robust engagements with world-class lecturers,
industry experts, classmates and group members.
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Faculty
Dr Gerald Thaver, PhD

Dr Kriyanka Moodley, PhD

Dr Thaver has a Doctorate in Employee Skills in Self-service Technologies, and a Master of Business
Administration. He has extensive experience in marketing and has spent over 20 years in strategy,
learning, operations, sales and segmentation. A seasoned strategic partner, and with high levels
of leadership and transformational abilities, he has wide experience in designing overall customerservice strategy to integrate effectively with organisational objectives. During his corporate career
Gerald has worked in many parts of organisations and held senior management roles, together with
lecturing to undergraduate and postgraduate students.

Dr Moodley holds a PhD in Leadership from the Graduate School of Business and Leadership (GSB&L),
at the University of KwaZulu-Natal (UKZN), where she is the lead lecturer for the Leadership module
in the Master of Business and Administration (MBA) programme. Her research company, Mind
Before Matter (Pty) Ltd, focuses on market, consumer, industry and social change research.

Dr Kiru Pillay, PhD
Dr Pillay holds a PhD in Information Systems from the University of KwaZulu Natal and is a visiting
academic attached to the LINK Centre at the University of Witwatersrand and Wits Business School,
with a primary responsibility for postgraduate supervision with some lecturing responsibilities.
He has over 30 years of experience in the ICT sector, with the first 23 years of that time spent
as an ICT practitioner working locally and globally in various roles. He has eight years of experience
in an academic and research environment and has been based at three South African universities
both on a full-time, and currently on a part-time basis.
Dr Pillay is presently in the Public Sector Department of Telecommunications and Postal Services (DTPS),
where he is responsible for the national Cybersecurity mandate and the management of the national
Computer Security Incident Response Team (CSIRT). He is also involved in the operationalisation
of the Department’s Fourth Industrial Revolution (4IR) initiatives.

She has teaching, research, supervisory and consulting experience in the areas of leadership,
change management, organisational behaviour, marketing, management and information technology.
Dr Moodley’s research unpacks our current economic reality rooted in the global eco-system
of cultural, ecological, social and political contexts, interwoven and grown in uncertain, multifaceted,
and unpredictable ways. She is deeply motivated to lead change in turbulent situations which require
a change on the part of change agents, leaders and individuals to a more open mindset that is focused
on emerging changes.

Mrs Ziphozihle Zajiji
Mrs Zajiji is an ACMA, CGMA charter holder, and holds an MBA and Postgraduate Diploma in General
Management from GIBS, as well as a BCom Investments Management degree from the University
of Pretoria. She is a Certified Director through the Institute of Directors in South Africa, and is also
a Finance Director at Mondelez International with13 years’ experience working in multinational
companies in various finance roles. Mrs Zajiji is a part-time lecturer of CIMA Strategy-level subjects
at the College of Charted Accountants. She also consults and gives talks on the topic of Women
in Leadership. She recently co-authored and published an academic paper on Invisible Gendered
Dynamics in South African Boardrooms. Mrs Zajiji is married and a mother, and is passionate about
empowering women and raising courageous girls.

Dr Craig Gokhale, PhD
Dr Gokhale holds a Master’s degree with a focus on web-based education and has a doctorate
with research in the cybersecurity domain. He is currently based at the University of Zululand
where he heads the e-learning division within the Teaching and Learning Centre. His research
and its implementation focus on illicit traffic on the dark web in South Africa. His research
has been published both in Springer books and in international journals focusing on cybersecurity.
Dr. Gokhale has extensive experience in the academic sector with over 15 years of lecturing
in both undergraduate and postgraduate programmes.

Dr Noluxolo Gcaza, PhD

Dr Sonny Ako-Nai, PhD
Dr Ako-Nai holds a Doctorate in Business administration and an MBA from the Graduate School
of Business and Leadership from the University of KwaZulu-Natal. He has over 20 years’ industry
experience in the strategic use of IT in organisations, including over six years within Unilever across
various African countries. Dr Ako-Nai is an academic and business management consultant with
a focus on IT consultancy and advisory services who assists boards and senior management to effectively
deploy and govern technology use in an ethical and profitable manner. As an advocate of good corporate
governance, Dr Ako-Nai is a member of the Institute of Directors and a board member of an NPC where
he champions good governance by enabling the board to better understand corporate governance
principles and structures.

Dr Gcaza holds a Bachelor of Technology in Software Development, Master of Technology in Information
Technology and Doctorate in Information Technology, from Nelson Mandela University. From the genesis
of her academic journey, Dr Gcaza has been captivated by the domain of cybersecurity, and she is currently
a Research Group Leader at the CSIR, where she is responsible for the provision of strategic and technical
leadership, including people management, business development, financial sustainability and operations
management, to research group initiatives.
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Faculty (continued)
Ms Dudu Msomi

Prof Lyal White, PhD

Dudu Msomi has a BA Hons. from University of Natal, Durban and a Postgraduate Diploma
in Advertising and Marketing from AAA School of Advertising. She has a Postgraduate Diploma
in Corporate Governance (RAU) and an MBA from GIBS. She is an Institute of Directors Fellow and
an independent non-executive on boards, one of which is the South African Reserve Bank (SARB).
Ms Msomi is the Chairperson of the FSCA, OPFA and FAIS Ombud HR Committees and sits on their
respective Remuneration Committees. She has a seat on the Vodacom Foundation Advisory Board
and is a Trustee on the Humulani Trust of the listed company, Invicta Holdings. Ms Msomi is the founder
and CEO of Busara Leadership Partners, a research-orientated strategic advisory and consulting
company whose expertise is in facilitating the development and effectiveness of leaders to achieve
their desired goals.

Prof White is the founding Senior Director of the Johannesburg Business School (JBS) at the University
of Johannesburg, South Africa. He is an Associate Professor in International Business, focusing
on comparative political economy and strategy in Africa, Asia and Latin America. Prof White
is widely published in news media, academic journals and books, and is a regular commentator
in popular media. He has worked in a range of sectors, covering themes from investment rationale,
strategy, competitiveness, and market access and leadership in new and complex markets, to reform,
growth and development in Africa and Latin America.

Dr Sara Bux, PhD
Dr Bux holds a Bachelor of Pedagogics Hons. in Education, a Masters in South African Literature,
an MBA, and a Doctorate in Business Management: Entrepreneurship, and currently advises on
the board of an international youth leadership programme. Dr Bux joined the Chartered Institute
of Management Accountants in March of 2017. Prior to that, she worked at the Gordon Institute
of Business Science, Allan Gray Orbis Foundation, Junior Achievement South Africa, and as a high-school
teacher for 23 years. She is passionate in her belief that education is one of the most important levers
that can address transformation optimally. As a keen advocate for access to quality education
Dr Bux has spent all her professional career in the education sector.

Dr Stephen Akandwanaho, PhD
Dr Akandwanaho holds a BSc in Information Technology, a Master of Information Technology
and a Doctorate in Computer Science from the University of KwaZulu-Natal, Durban, and has
more than 15 years of experience in teaching and research. He has worked in various institutions
of learning, and in various roles in academia.
He served as a research director for Richfield until he was appointed its Chief Academic Officer.
His research interests include Artificial Intelligence, Machine Learning (Neural Networks), Global
optimisation for combinatorial problems (evolutionary algorithms), hyper-heuristics, cybersecurity,
big data analytics and e-learning. He serves as an editor for six international journals and as a reviewer
for many reputable journals. Dr Akandwanaho has strong competencies and extensive experience
in curriculum review and programme development and is widely published in academic journals.
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Prof White has lived and worked in South Africa, Rwanda, Argentina, Colombia, Morocco and the US,
and is associated with a number of institutions across the globe. He is a board member and faculty
member on the Global Leadership Programme with the Conscious Leadership Institute, the Chair
of the Eye Gym advisory board, and was elected to the board of the Association of African Business
Schools (AABS) in June 2019. Prof White was previously at the Gordon Institute of Business Science
at the University of Pretoria, and has taught at the University of Cape Town, Universidad de Los Andes
in Colombia, Al Akhawayn University in Morocco, Sciences Po Bordeaux, France, and the Kelly School
of Business – Indiana University. He lectures regularly at CEDEP in Fontainebleau, France, Strathmore
Business School in Kenya, and was a Visiting Scholar at the Center for Latin American Studies (CLAS)
at UC Berkeley in the US. Prof White is committed to purpose-driven business with a deep cultural
understanding and impact, where the right measures of performance are key. He is of the firm belief
that strong institutions and connectedness will harness long-term prosperity for people and organisations
across the globe.

Ms Maggie Mojapelo
Ms Mojapelo is an MBA graduate and has also successfully completed executive leadership programmes
both locally and globally with institutions such Harvard Business School, and is an executive coach,
facilitator, speaker and business motivational speaker both locally and globally. She has more than
20 years’ experience, having held specialist and executive leadership positions in companies such as
IBM, Avon Justine, Nedbank, and Coca-Cola prior to starting and running her own business 11 years ago.
Ms Mojapelo is a chairperson of boards and board committees, and founder of The HR Touch business
management consulting company that enables businesses to achieve their strategies. Her business
management, corporate governance, and leadership experience covers a variety of companies and
industries including manufacturing, property, financial services, fund management, mining, retail,
pharmaceuticals, FMCG, motor, public sector, gaming, hospitality, and ICT, among others. Ms Mojapelo
is involved in various professional organisations such as the Institute of People Management,
the Institute of Board of Directors, the Sirdar Governance Group, which is focusing on building
governance for small businesses, and the Young Women Forum.
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The Richfield MBA
programme is geared
to promote independent
thinking, self-direction
and autonomous
behaviour in planning
and implementing
desired solutions
for organisations.
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About Richfield’s MBA
Introductory remarks
“The Richfield MBA is a transformative programme
that will equip you with not only business and
leadership knowledge but with modern information
technology skills that are aligned with the current
technological revolution. Any manager or leader
who wishes to remain relevant and lead in this
technologically disruptive time will need
a combination of these skills and experiences.
The Richfield MBA will accelerate your career
in ways that you never imagined. Moreover,
as a distance and online programme, it will
enable you to balance your demanding career
and personal commitments, and to develop
professionally and personally.

In Strategic Information Technology Management,
you will learn the manager’s strategic responsibilities
of optimising technology for problem-solving and
decision-making. You will understand the emerging
technological issues facing managers, the value
to organisations of Big Data and the Internet of
Things (IoT), as well as the utilisation of information
technology tools to design operational, managerial
and strategic systems. In Managing Digital
Transformation, you will understand the impact
of 5G networks on global business practices,
cloud computing for business and the leveraging
of modern information technology platforms
in a digital economy.

The journey you are considering embarking
on has more than 30 years’ history at Richfield.
As a Richfield alumnus, you will continue to develop
and build your career through ongoing learning
and engagement within the Richfield community
and wider alumni network.

As a Richfield MBA student, you will be exposed
to artificial intelligence and machine learning
through an emerging and disruptive technologies
module that prepares students for the new and
the future of work. Emerging artificial intelligence
techniques, robotics and the most cutting-edge
innovations are integrated and examined to allow
you to understand how companies are designing
their internal processes in the face of today’s rapid
technological change and disruption. Moreover,
the Automations and Robotics that are integrated
into the Richfield MBA will prepare you to manage
global teams that require the integration and
collaboration between people and the new
technologies, in order to make a real impact
on business and society.

Innovative solutions for a complex world
Your Richfield MBA will not only provide you with
the foundations and disciplines of management
and leadership relevant for the times in which we
live and work, it will also enable you to contribute
to the socio-economic and technological needs
of society through knowledge obtained from
a diverse and innovative curriculum underpinned
by technology and digital disruptions.
This information technology focus will help you
to obtain breadth in various key 4IR technologies.
At Richfield, we believe that a mix of technical
experience with a managerial skillset can be your
most significant career asset. It is not only about
knowledge of technology, but about a wider
understanding of the potential applications
of that technology that drive innovation
and strategy to make companies successful.
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“Through its technological focus,
which is the differentiating factor
for this MBA programme, society
and the economy will benefit from
the innovative and creative thinking
of managers and leaders who will
be technologically aligned and
entrepreneurially inspired to create
value and drive exponential growth.”

As you consider embarking on this exciting journey,
know that the Richfield MBA will provide you with
highly sought-after credentials in terms of advanced
skills and knowledge that will set you apart and make
you succeed in the current business, management,
leadership and technological landscapes.
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Admission requirements

Richfield MBA application
and registration information

In order to be considered for the Richfield MBA programme, it is expected that applicants will
have the following attributes, which are aligned to the South African Qualifications Authority
(SAQA) Level Descriptors at NQF Level 9. You will need to be able to:

The Admissions Committee, comprised of the Group CAO, Richfield CAO and Chief Academic Registrar,
will review complete applications in a holistic manner. You may be invited for a telephonic interview
before a final decision is reached.

• Make autonomous ethical and professional
decisions in business environments that critically
contribute to the development of ethical standards
in organisations and the business domain
• Design, select and apply appropriate, innovative
and creative strategies for solving complex
problems and achieving organisational goals
and objectives
• Analyse complex data and conduct
comprehensive reviews of leading and current
research in the areas of finance, marketing,
human capital, and technology, to produce
significant insights
• Integrate specialist knowledge and apply strategic
management and entrepreneurial skills at middle
and senior management levels in changing
business environments
• Operate effectively in cross-cultural settings,
make interventions at an appropriate level and
address intended and unintended consequences
in a global environment
• Process and manage information, design and
implement strategy, and conduct a comprehensive
review of leading and current research to produce
insights in your area of specialisation
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• Design, select and apply creative methods,
leverage the latest technologies and solve
complex problems to achieve competitive
advantage in the business domain and
changing digital environment
• Undertake analytical, critical and innovative
thinking, and make decisions based on complex
business problems
• Operate independently in terms of
responsibility, accountability, leadership, the
initiating of processes and the implementation
of systems to ensure effective resource
management and governance practices
in the business domain
• Have the capacity to engage in self-reflection,
sustain independent learning and interact
effectively within an organisation’s enhanced
learning environment
• Work effectively and collaboratively in
functional teams to solve complex problems

You will require:
An online application form
A completed battery of assessments

An Honours degree or NQF 8 Bachelor’s degree

Possession of a relevant Honours degree or a postgraduate
diploma or a cognate Bachelor’s degree at an NQF level 8
from an accredited higher education institution as per the
Higher Education Qualifications Sub-Framework.

3 years work-related experience

At least three years’ work-related experience
or to be currently serving in management
or a leadership position in an organisation.
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Learning formats
The Richfield MBA programme will be offered
via the distance learning mode, which will allow
you to plan and customise your course load around
your work demands, so that your education does
not interrupt your full-time employment.
This programme will offer two evening online
sessions per module in which students will engage
synchronously with lecturers. This is complemented
by three Saturday face-to-face workshops for each
of the three modules per semester in which you will
meet and build relationships with other students
and your world-class faculty. Your learning journey
will be strengthened by first engaging with and
mastering your course material at your own pace,
followed by the online and face-to-face sessions
in which faculty will encourage Socratic debate
through case teaching, nurture an appreciation
of multi-perspectives in class and group projects,
and utilise creative and innovative thinking to solve
complex and ambiguous problems under resourceconstrained conditions.
You will utilise modern enterprise video
communications such as Zoom, Microsoft Teams
or Google Meet as well as online discussion
boards which allow you to interact and develop
your management and strategy skills in a virtual
classroom. The course materials, such as syllabus,
notes, digital libraries, and assignments, will be
accessible through MOODLE, which is the learner
management platform used for communication.

“The Richfield MBA programme will
be offered via the distance learning
mode, which will allow you to plan
and customise your course load
around your work demands, so that
your education does not interrupt
your full-time employment.”
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NQF Level

Credits

X

Y

9

15

Strategic Information
and Technology Management

X

Y

9

15

Business Ethics
and Corporate Governance

X

Y

9

15

Business Research

X

Y

9

15

Strategic Leadership

X

Y

9

15

International Business Strategy

X

Y

9

15

Elective

Strategic Financial Management

Year 2

Course name

Year 1

Compulsory

Curriculum and rules of combination

Strategic Marketing Management

X

Y

9

15

Innovative Talent Management

X

Y

9

15

Managing Digital Transformation

X

N

X

9

15

Entrepreneurship and Innovation

X

N

X

9

15

Strategic Operations Management

X

N

X

9

15

Dissertation (mini)

X

Y

9

45

International Study

X

N

X

Non-Credit
Bearing

Non-Credit
Bearing

Emerging and Disruptive Technologies

X

N

X

Non-Credit
Bearing

Non-Credit
Bearing

There are eight compulsory modules, three electives, and two optional modules:
• You will be required to choose only one (1) elective module
• There is a compulsory mini dissertation
• Y
 ou can also elect to undertake the International Study module and select pods

Richfield MBA
Modules

within the non-credit Emerging and Disruptive Technologies bearing
Richfield subscribes to various resources such as electronic journals (e-journals), electronic
case studies (e-cases), electronic books (e-books), electronic magazines (e-magazines) and
electronic newspapers (e-newspapers) from leading publishers such as Elsevier (Science
Direct), Emerald Publishing, Springer Nature, and Press reader. MBA students will benefit
immensely from these resources throughout their programme.
20
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Core modules
Strategic
Financial
Management

Less functional approaches to management have had a big impact on control
systems and have left the traditional accounting model looking inappropriate
and even misleading.

Strategic
Leadership

This module brings together financial and strategic management, and
synthesises the financial criteria for all management decision-making,
while reconceptualising the role of accountancy in a new dynamic world.
With this module, you will gain the necessary advanced skills to apply financial
principles relevant to strategic management in various organisational contexts.

Strategic
Information
and Technology
Management

This module examines the technical and managerial challenges presented
by emerging and evolving technologies. Particular consideration is given
to the forces affecting the nature and rate of technological innovation and
the managerial options available to both established and entrepreneurial
organisations.

In addition to gaining tools and a mindset that enable you to work effectively
in the challenging and rewarding environment in which senior executives
lead, you will be able to explore the complexity of strategic leadership.

International
Business Strategy

In doing so, the module examines both internal and external sources
of innovation as well as the appropriate strategies and processes for
capitalising on them. You gain advanced knowledge and expertise
in analytical problem-solving and will be able to add immense value
to your organisation through the strategic application and management
of information and technology.

Business Ethics
and Corporate
Governance

Business
Research
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The recent national and international ethical scandals and political turmoil
make it imperative for managers and leaders to understand the importance
of business ethics and corporate governance. This module examines the roles
of boards, corporate management, and employees in various governance
structures, as well as the ethical principles and the moral and ethical
problems that arise in a business environment.

Managers and leaders need to understand how to resolve management
and leadership challenges by conducting research in a systematic way,
so that the solutions are empirically sound, valid and reliable. This module
provides you with advanced knowledge in conducting research in various
business contexts.

It is important that managers and leaders understand and appreciate
how to craft, execute and align business strategies. Through this module,
you will explore, examine and evaluate the latest thinking in leadership
theory and contemporary practices at work in organisations throughout
the world. You will examine emerging topics, including emotional intelligence,
leadership vision and courage, leadership of virtual teams and open
innovation, and connect these to actual leadership decisions.

This module analyses how multinational enterprises develop and leverage
their capabilities and competencies to create competitive advantages
in international markets. A key purpose of this module is to understand
how managers design and implement international business strategies.
The motivations for international expansion are critically examined with
a particular emphasis on the need to understand the unique characteristics
of emerging and transition economies. Interactions between contextual
elements and the management of an international enterprise will be studied
from both theoretical and practical perspectives.

Strategic
Marketing
Management

In current times, managers and leaders need to appreciate the need to
adopt a systematic approach to marketing and a value-based framework for
developing viable market offerings. This module examines the development
and implementation of marketing strategies by providing frameworks from
which to identify and evaluate strategic options.

Innovative Talent
Management

This module provides a critical overview of key concepts and principles
in leadership, organisational development, and strategic talent management
in the context of building and leading a high-performance organisation.
The focus is on managing people as the most important assets, so as to create
competitive differentiation for organisations facing intense competition in the
knowledge-based 21st century new economy.
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Elective modules (choose one only)

Optional modules

Managing
Digital
Transformation

International
Study

The purpose of this module is to equip you with the ability to analyse and
understand the dynamic and transformative nature of digital technology
as it increasingly shifts to be the enabler of fundamental innovation and
disruption across various areas of businesses and industries.
You will gain insights and in-depth knowledge on digitalisation, as well as 4IR,
and will learn how to use data and innovative technologies to create value and
drive revenue and achieve efficiency.

Entrepreneurship
and Innovation

Contemporary managers and leaders need to have a foundation of ideas
and understandings designed to shape their thinking and behaviour in order
to appreciate the role of innovation and entrepreneurship in modern
economies, and to understand their own abilities in this regard.
Innovation and entrepreneurship are largely indivisible elements and cannot
be fully understood if studied separately, hence the integration in this module.
The module also focuses on the skills necessary for the planning, development
and launch of entrepreneurial and innovative ventures.

Strategic
Operations
Management

Many modern economic, social, political, and environmental problems
transcend national boundaries and demand global solutions, and you will need
to understand this interconnectedness of peoples and cultures and understand
your worldview in relation to that of others.
This module enables you to examine multiple facets of other cultures and
global society. You will obtain essential tools that will help you to live an ethical,
meaningful, and productive life in the global society of the 21st century.

Emerging
and Disruptive
Technologies

This module introduces you to a range of new technologies including
robotics and autonomous systems. You will gain an understanding
of how emerging and disruptive technologies, as well as new business
models, must be embraced to be more productive and agile in the
current technological revolution.
In this module, you will also consider the societal impacts of advanced
technologies and how to manage them. The module will encourage you
to critically analyse business models from a technological perspective
and will enable you to integrate appropriate new technologies in your
own fields of expertise.

The purpose of this module is to provide you with reflective knowledge and
expertise in various aspects of operations management. You will gain a deeper
understanding of the importance of the operation function in the success
of organisations.
The module enables you to examine the strategic application of operations
management in manufacturing and service settings in both private and public
sectors. You will be exposed to various technologies and systems for the
optimisation of organisational operations.
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Academic timetable (Year 1)

Academic timetable (Year 2)
First Semester 2022

First Semester 2021
Date and Time

Module

Date and Time

Module

Saturday 13 February 2021
08h30 - 14h30

Orientation

Saturday 19 February 2022
08:00 - 14:00

Strategic Leadership
Workshop: Revision, Assignment 1 & 2 Guidelines

Saturday 26 March 2022
08:00 - 14:00

International Business Strategy
Workshop: Revision, Assignment 1 & 2 Guidelines

Saturday 30 April 2022
08:00 - 14:00

Managing Digital Transformation
Workshop: Revision, Assignment 1 & 2 Guidelines

Saturday 21 May 2022
08:00 - 14:00

Entrepreneurship and Innovation
Workshop: Revision, Assignment 1 & 2 Guidelines

Saturday 11 June 2022
08:00 - 14:00

Strategic Operations Management
Workshop: Revision, Assignment 1 & 2 Guidelines

Saturday 13 March 2021
08:00 - 14:00

Strategic Marketing Management
Workshop: Revision, Assignment 1 & 2 Guidelines

Saturday 3 April 2021
08:00 - 14:00

Strategic Information and Technology Management
Workshop: Revision, Assignment 1 & 2 Guidelines

Saturday 5 June 2021
08:00 - 14:00

Strategic Financial Management
Workshop: Revision, Assignment 1 & 2 Guidelines

Second Semester 2021

Second Semester 2022

Date and Time

Module

Saturday 14 August 2021
08:00 - 14:00

Business Research
Workshop: Revision, Assignment 1 & 2 Guidelines

Saturday 28 August 2021
08:00 - 14:00

Saturday 16 October 2021
08:00 - 14:00
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Innovative Talent Management
Workshop: Revision, Assignment 1 & 2 Guidelines

Business Ethics and Corporate Governance
Workshop: Revision, Assignment 1 & 2 Guidelines

Date and Time

Module

Saturday 13 August 2022
08:00 - 14:00

Emerging and Disruptive Technologies
Workshop: Revision, Assignment 1 & 2 Guidelines

Saturday 27 August 2022
08:00 - 14:00

International Study
Workshop: Revision, Assignment 1 & 2 Guidelines

Saturday 15 October 2022
08:00 - 14:00

Emerging and Disruptive Technologies
Workshop: Revision, Assignment 1 & 2 Guidelines

Saturday 5 November 2022
08:00 - 14:00

Research/Dissertation
Workshop: Revision, Assignment 1 & 2 Guidelines
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International comparability
Richfield’s MBA qualification was benchmarked against MBAs offered in
other countries, as follows:

Carnegie Mellon
University (USA)
Harvard
University (USA)
New York
University (USA)
Georgia State
University (USA)
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Massachusetts Institute
of Technology (MIT)
(USA)

Coventry
University (UK)
Melbourne
University (Australia)
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Recognition of prior learning

Integrated assessment
Since at the MBA level, students are being
prepared for a general management career
or position, coursework modules are not intended
to allow students to become specialists in specific
management disciplines, such as Finance, Human
Resources or Marketing. Thus, by using case studies
and Socratic methodology, the opportunity is created
for integrating discipline challenges. This will require
you to draw knowledge from various management
disciplines to resolve the management challenges
presented through the case study.

Assignments

Group work and assessments which may be
completed through the establishment of virtual
syndicate groups will also result in students from
different management education backgrounds
and experience combining their knowledge and
expertise in completing assignments.

Detailed feedback for each module is provided
separately to students. Together with this feedback
report, you will receive constructive feedback on your
formative and summative assessments. This is done
in such a way as to enable you to learn from your first
attempt, and to be able to improve on your
performance in subsequent assessments.

The opportunity for the cross-pollination of views,
knowledge and perspectives will allow students
to draw from each other’s strengths and thus learn
how to deal with a real-world or work challenges.

To effect this, the feedback provided is detailed,
and addresses the outcomes of the specific module
in question.

Assignments will include among others,
case studies, scenarios, presentations,
and group discussions.

Written examinations

Written examinations will require the integration
of information from the various areas of the
course content.

Feedback

The total number of assessments for modules
at NQF level 9 are the following:

2

Assignments

Applicants who wish to be admitted to the Professional
MBA programme through RPL are required to submit
a portfolio of evidence comprising the following:

A detailed CV
specifying work-related
experience

Testimonials from
line managers
(three testimonials)

Formal
and informal
learning experiences



Interviews with
the MBA admission
and academic team

1

Examination

The final mark (100%) will be made up of:

40% 60%
Assignments
(individual and
syndicate)

Undergoing
the battery
of assessments

Comprehensive
work records

Written
examination

The Admissions Committee, comprised of the Group CAO, CAO and Chief Academic Registrar will review complete applications
in a holistic manner. You may be invited for a telephonic interview before a final decision is reached.
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Articulation
Vertical articulation

This qualification provides access to a cognate Doctoral degree at NQF level 10. Successful graduates
of Richfield’s Postgraduate Diploma will be allowed to articulate to the MBA programme if they satisfy
all the other entry criteria. Upon successful completion of the MBA programme, graduates can articulate
into a professional doctorate in business administration or doctorate in business leadership (DBA/DBL),
or a PhD at any recognised national or international university, such as:
• Doctor of Administration
• Doctor of Administration in Public Administration
• Doctor of Administration in Pubic Management

Horizontal and diagonal articulation
This programme offers horizontal and diagonal articulation to any other cognate qualification
at the same NQF level 9:
These include, but are not limited to:
• Master of Administration in Public Administration
• Master of Administration in Public Management
• Master of Administration
• Master of Administration in Labour Relations Management
• Master of Administration in Human Resources Management

Tuition fees
If you wish to join the inaugural Richfield alumni-only MBA cohort, please contact your MBA
Administrator or MBA Director to learn about the fees.
Apply now: richfield.ac.za
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Contact instructions
If you have any queries relating to your
programme your first point of contact should
be the programme administrator who looks
after MBA programme administration.
Incoming students are provided with an
official student e-mail account and once
your registration is completed, all official
communications will be sent to this account.
In the event of an emergency, please
use any of the contact details provided.

Applications

Key Contacts:
GROUP CAO
shireenc@richfield.ac.za

CHIEF ACADEMIC REGISTRAR
mkooblal@richfield.ac.za
082 786 6430

CHIEF ACADEMIC OFFICER
stephena@richfield.ac.za
083 607 9914

Application opens on 12 November 2020
Students are admitted on a rolling admissions basis.
Applications close mid-January 2021.
Registration commences 4th January 2021.

CEO AND GCAO ASSISTANT
wendyc@richfield.ac.za
082 552 9774

MBA DIRECTOR
ravikas@richfield.ac.za
082 774 9543

PROGRAMME ADMINISTRATOR
trushas@richfield.ac.za
082 552 9753
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ShareCall: 0861 321 321
WhatsApp: 0823 321 321
info@richfield.ac.za
richfield.ac.za
linkedin.com/school/richfieldeducation
facebook.com/thisisrichfield
twitter.com/thisisrichfield
Head office for enquiries:
Cnr. Keynsham & Umhlanga Rocks Drive
19 Crewkerne Close
Umhlanga Rocks 4319

Main campus:
292 Anton Lembede Street
Durban 4001

Richfield Graduate Institute of Technology (Pty)Ltd, is registered with the Department of Higher Education & Training as a Private
Higher Education Institution under the Higher Education Act, 1997, Registration Certificate No. 2000/HE07/008 & as a Private
Further Education College under the Further Education & Training Act, 2006, Registration Certificate No. 2008/FE07/050.
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